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On our recent Brainstorming, we determined the following facts concerning migrating into international markets:

1. The Name has to change and should include powerwords, such as “Shock, Blizzard, Flash, Fire, Steam, Explosion” 

2. In order to reach more target groups, it will be necessary to introduce more varieties concerning taste and amount of caffeine of the our energy drink product. 

We decided to release three more classes of energy drinks: diet (for people who want or have to avoid sugar in their nutrition), softdrink (which would directly compete with coca cola or pepsi) and the “Maximum Energy Drink” (with as much caffeine as the legal specifications allow)

Sorts of flavor could include orange, cola, lemon, coconut, banana, orange and so on.  

3. The Label should experience a redesign as it is too focused on the Spanish culture. Colors used need to be more international, logos should include a strong animal (lion, bear…) and different forms of energy, such as fire or lightning. 

4. Examples for advertising slogans may be “no compromises, it speeds you up, go beyond your limits, taste your power, energy inside”. An advertising campaign could include product placement in action movies, tv commercials at night and sponsoring of the Olympic games 2006

5. Price should vary relatively to the amount of caffeine: “Maximum Energy Drink” will be the most expensive while the softdrink will be the cheapest.

Please contact me, if you have any questions or suggestions.

Yours Truly,

Stefan Broda
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